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ABOUT THE STUDY

/ A total of 2,320 respondents

N 9 CEIATO =00V
& & N=300 (online) N=130 (face-to-face)

Between
18 and 35 L \ ‘ -? \ The data were weighted to give each country equal weight

years old
\ Q This presentation reflects the regional findings /
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PROFILE OF RESPONDENTS

Gender Age Groups Education Level

3% No formal

schooling
® Primary

46% ., 53% -

m Secondary
o o 25 - 30 ||| —
= Graduate

Male Female 31-35
Others 1%

Post-grad

Religion Employment Status Marital Status

Buddhism N
o o | 2 B &
17% 2)27% o

Christianity
Married Divorced

' ITrIIIII| Hindu I
z: T induism =t/ ) Part "/ Not 38% 1%

Others i time working
None

Strata Disability Digital Inclusion

Urban (o) Rural No internet coverage in the area | live 4%
63% 19% Current impairment 10%

17% 1% Past impairment 14%

Slow or unstable internet connection 32%

. No or limited access to connected devices Y
Semi-urban Remote 6%




MORE THAN HALF SEE CLIMATE CHANGE AS MAJOR ISSUE

Climate change is ranked 4th — Covid-19 and social-economic issues such as unemployment and poverty are the bigger concerns.

Top 10 issues the world is facing

Covid-19 Unemployment Poverty  Climate change Fake news Economic Discrimination Inequality Armed Access to
pandemic growth in society conflicts education
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HIGHER COSTS EXPECTED AS A RESULT OF CLIMATE CHANGE -+¥zi%i

Limitations in life due to climate change are expected by youth, with the top mentions being having to pay more for consumer items
and suffering more environmental health problems. Broadly, young people accept that their lifestyle will be impacted.

Expected lifestyle changes Acceptability of lifestyle changes
compared to parent generation compared to parent generation

Pay more for everyday consumer items [T 37 I 15 41 | 23
Suffer more environmental health problems 38 I (N 9 | 36 | 26 16 |
Live in smaller house/ apartment 36 I 26 45 | 23 9 |

Use less energy 38 I 26 [ 19 | 42 | 25 [ 11 |

Travel less by motor vehicle I 35 I 30 41 I 27

Travel less by air 29 l 31 18 | 37 | 30
No access to same variety of foods 34 I 33 40 | 31
“Share who answered Don't M 4 (Strongly agree) 3 2 [ 1(Strongly disagree) B 4 (Totally acceptable) 3 2 | [ 1(Totally unacceptable)

know’ not shown on slide’
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YOUTH THINK LIFESTYLE CHANGE WILL BE REQUIRED - AT

A majority agree that climate change will bring a negative impact on the future and changes in lifestyles are needed for the fight
against climate change. There are also strong belief that there are solutions to the issue, such as relying on new technology.

Solutions to climate change

Climate change will have a negative impact on my future 38 | 11

We must significantly change our lifestyle to halt/ reverse climate
change

We will find a solution to climate change in my lifetime 49 | 10
We can halt/reverse climate change by relying on new technology 50 | 14
My generation is not doing enough to address climate change 48 | 21
| feel powerless to do anything about climate change personally 44 | 25

Changing my day-to-day activities won’'t make much of a difference 44 | 28

*Share who answered 'Don't

) o 4 (Strongly agree) 3 2 1 (Strongly disagree)
know’ not shown on slide

www.britishcouncil.org/research-policy-insight 7



YOUTH FEEL THEY CAN CONTRIBUTE - AT

A majority agree that they can contribute, along with their peers domestically and abroad.

Who can influence or have opportunity to engage ) AR ] 0
with climate action policies and initiatives? Famlllarlty with COP26 and UN SDG

w5 E 4
27 54 13 E
Personally | I am familiar with COP26 36 21 17
& the issues it covered
Youth in this
Coumey [EE @ s
| am familiar
Youth i O 1 with UNSDG | 42 7 e
outh in other A
countries © 39 46 2 i

B 4 (Strongly agree) 3 2 [ 1 (Strongly disagree) B 4 (Strongly agree) 3 2 [ 1 (Strongly disagree)
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LACK OF AWARENESS MAIN BARRIER TO PARTICIPATION -4 IR

Slightly more than half have not participated in climate change activities, with not knowing how to join being cited as the top reason.
‘Don’t know anyone who organizes it’ and ‘Don’t have time’ also frequently mentioned.

Participated in climate related activities @ Reasons for not participating

n=those who do not participate, 1121

Don’t know how to join @

i
)]

=
Don’t know anyone who organizes it @ 40
B~

Don’t have time

ﬁ

Can'’t afford to take time off from school
or work

~

Yes EikyZ

N

Don't feel | have anything to contribute

19

Don't feel safe joining such activities

Others

(e3]

Not interested to join

fe2 .



TEAMWORK, SELF DISCIPLINE AND ANALYTICAL SKILLS ARE pPYYniarT
SEEN AS KEY @@® COUNCIL

Teamwork, self discipline/self motivation and analytical skills are deemed the most important skills for participation in discussion about
climate change. Young people largely feel that they possess the skills needed to participate.

Most crucial skills to participate in the climate change discussion Agree/disagree that they possess needed skills
n=those who know the skills, 2269

44 |4

Teamwork and collaborative skills

Self-discipline / self-motivation

(0]
~N
D
w
(o))

Analytical skills

(%)}
S
N
~
(00)

Conflict solving skills

S
~N
D
(o))

Speaking skills

Organizational skills

Creative skills

Ability to use digital tools

Ethical and intercultural understanding

Language skills

w
~
SN
)]

Entrepreneurial skills

N
(@)
o
SN

I

(0]
(@]
o

Writing skills

N
D
(o)
(@)

4 (Strongly agree) 3 2 1 (Strongly disagree)



SOCIAL MEDIA AND TV ARE KEY INFORMATION SOURCES - AT

Social media is the top source of information in today’s digital era. Nonetheless, traditional media such as TV still plays a part. When it
comes to reliability of sources, scientists are seen as the most reliable.

Source of information about climate change Reliable sources about climate change

Scientists

Social media

Friends & family =%
TV

Journalists —i:

Online news _ g
Community leaders Z2%

Friends, family or colleagues Teachers j
School Social media influencers
) Politicians
Radio

Business leaders
Newspapers (print)
Celebrities | |6

Podcasts Others I 2

Others Don’t know | 1



STRONG FAITH IN UN, NGO & NATIONAL POLITICAL LEADERS [F+¥3peh

UN, NGOs and national political leaders are perceived as more attentive in listening to climate change concerns. They are also seen as

more capable of addressing issues.
Capabilities to address climate change

p Attentiveness to climate change

UN 46 | o UN 43 | 7 2

NGOSs 49 | 11 NGOs 50 | 10 2
National political leaders 47 | 16 1A National political leaders 47 I 12 A
Foreign political leaders 49 I 18 Foreign political leaders 50 I 12
MNCs 49 | 22 @ MNCs 51 | 15

Local community leaders 53 I 22 Businesses 54 l 18 HA
Businesses 49 l 26 Local community leaders 55 | 19 A

B 4 (Very attentive) 3 2 [ 1 (Notattentive atall) B 4 (Very capable) 3 2 [ 1(Notcapable atall)
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CONCLUSION

@ Young people in Southeast Asia consider climate change as one of the biggest
Issues of our time.

@ Young people do not see themselves as helpless bystanders.

@ Online channels are key; Information should be supported by trustworthy sources
and rooted in science.

@ Young people are aware that a wide range of skills is important to participate —
& nothing is more important than teamwork and collaborative skills.

@ Initiatives under the UN or NGOs will have a high degree of credibility among young
people.



@@ BRITISH
@®® COUNCIL

THANK YOU

www.britishcouncil.org/research-policy-insight




