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Fieldwork period: 07/03/2022 – 29/3/2022

Final sample size: 2320 youth



Between 

18 and 35 

years old

A total of 2,320 respondents

N=300 (online) N=130 (face-to-face)

The data were weighted to give each country equal weight 

This presentation reflects the regional findings 
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Climate change is ranked 4th – Covid-19 and social-economic issues such as unemployment and poverty are the bigger concerns. 
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Limitations in life due to climate change are expected by youth, with the top mentions being having to pay more for consumer items 
and suffering more environmental health problems. Broadly, young people accept that their lifestyle will be impacted.
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We will find a solution to climate change in my lifetime

We can halt/reverse climate change by relying on new technology

My generation is not doing enough to address climate change

I feel powerless to do anything about climate change personally

Changing my day-to-day activities won’t make much of a difference

4 (Strongly agree) 3 2 1 (Strongly disagree)*Share who answered 'Don't 
know’ not shown on slide’

A majority agree that climate change will bring a negative impact on the future and changes in lifestyles are needed for the fight 
against climate change. There are also strong belief that there are solutions to the issue,  such as relying on new technology.



Familiarity with COP26 and UN SDG
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Who can influence or have opportunity to engage 
with climate action policies and initiatives?
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A majority agree that they can contribute, along with their peers domestically and abroad.



Participated in climate related activities

51

40

36

17

12

5

5

6

Don’t know how to join

Don’t know anyone who organizes it

Don’t have time

Can’t afford to take time off from school 
or work

Don’t feel I have anything to contribute

Don’t feel safe joining such activities

Others

Not interested to join

48% 52%Yes No

Reasons for not participating

n=those who do not participate, 1121

Slightly more than half have not participated in climate change activities, with not knowing how to join being cited as the top reason. 
‘Don’t know anyone who organizes it’ and ‘Don’t have time’ also frequently mentioned. 
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  Teamwork and collaborative skills
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Teamwork, self discipline/self motivation and analytical skills are deemed the most important skills for participation in discussion about 
climate change. Young people largely feel that they possess the skills needed to participate.  
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Social media is the top source of information in today’s digital era. Nonetheless, traditional media such as TV still plays a part. When it 
comes to reliability of sources, scientists are seen as the most reliable. 



Capabilities to address climate change
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Attentiveness to climate change
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UN, NGOs and national political leaders are perceived as more attentive in listening to climate change concerns. They are also seen as 
more capable of addressing issues.



Young people in Southeast Asia consider climate change as one of the biggest 

issues of our time. 

Young people do not see themselves as helpless bystanders. 

Online channels are key; Information should be supported by trustworthy sources 
and rooted in science. 

Young people are aware that a wide range of skills is important to participate –

nothing is more important than teamwork and collaborative skills. 

Initiatives under the UN or NGOs will have a high degree of credibility among young 

people. 
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